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[ Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
] Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

[0 Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))
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Emerging growth company [

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any
new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. [




Item 7.01. Regulation FD Disclosure.

We are furnishing this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a
PowerPoint presentation to be given at meetings with institutional investors or analysts. This information may be amended or updated at any time and
from time to time through another Form 8-K, a later company filing, or other means. The PowerPoint presentation attached as Exhibit 99.1 to this
Current Report on Form 8 K updates and replaces in its entirety all prior PowerPoint presentations filed by us, including the PowerPoint presentations
filed as Exhibit 99.1 to the Current Report on Form 8-K dated November 14, 2019, which was filed with the Securities and Exchange Commission on
November 14, 2019, and to the Current Report on Form 8-K dated January 17, 2017, which was filed with the Securities and Exchange Commission on
January 17, 2017.

The information in this Current Report on Form 8-K (including the exhibit) is furnished pursuant to Item 7.01 and shall not be deemed to be
“filed” for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section. This
Current Report on Form 8-K will not be deemed an admission as to the materiality of any information in the Report that is required to be disclosed
solely by Regulation FD.

We do not have, and expressly disclaim, any obligation to release publicly any updates or any changes in our expectations or any change in events,
conditions, or circumstances on which any forward-looking statement is based.

The text included with this Report on Form 8-K is available on our website located at www.aob.com, although we reserve the right to discontinue
that availability at any time.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.
Exhibit
Number Exhibits
99.1 Investor Presentation, dated March 2020

104 Cover Page Interactive Data File (embedded within the Inline XBRL document)



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

AMERICAN OUTDOOR BRANDS CORPORATION

Date: March 10, 2020 By: /s/ Jeffrey D. Buchanan

Jeffrey D. Buchanan

Executive Vice President, Chief Financial Officer,
Chief Administrative Officer, and Treasurer



Exhibit 99.1

INVESTOR PRESENTATION
MARCH 2020




LEGAL SAFE HARBOR




American Outdoor Brands Corporation

BRIAN D. MURPHY

CO-PRESIDENT & CO-CHIEF EXECUTIVE OFFICER

MARK P. SMITH

CO-PRESIDENT & CO-CHIEF EXECUTIVE OFFICER

JEFFREY D. BUCHANAN

EXECUTIVE VICE PRESIDENT, CHIEF FINANCIAL
OFFICER, CHIEF ADMINISTRATIVE OFFICER &
TREASURER
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TODAY'S AMERICAN OUTDOOR BRANDS CORPORATION

1 Orardoos Brands Corporation (NASDAG

. Americ

Global Select: AQBC) is a provider of quality products
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AMERICAN Finaneial Review
@UTDDOH
T OVERVIEW

YEARLY HIGHLIGHTS

QUARTERLY HIGHLIGHTS - FY20}3

Sales

Giross Profit
Net Income
Adj. EBITIIAS

Ady. EBITIDAS Margin 3
GAAP Income Per Share S35
MNon-GAAP Income Per Share S0.B3

Amercan Uurdoor Brands Corporaton (MASDALY Global Selece: ADBC)
s 3 provider of quality products for shooting, huntng, and rugged outdoor
enthusiasts in the global consumer and prtsli.'wicm.ﬂ markers. The company

TEpOETs tan sepments: Nutedoor Products & Accessories (shooting, hunting,

cutlery, and outdoor accessonies) and Firearms (handguns, bong guns, and
suppressar products). The company also provides forging, machining, and
precision plastc injection mi cling services.

]

FY20 Q3 (1/31/20) Segment Sales

= Revenue $166.7M (+2996 Y/Y)
= Ckne-fourth of revenee came from OP&A sepment

B (ve 33A% QAFY1Y)

= Ciross margn 33,1
= Fircarms segment sales incrcased 300% %Y
= O segmment sales increased 3.2% Y/

= Strong balance shect maintained



Financial Review

FINANCIAL GUIDA
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Executive Summary

SPIN-OFF OF OUTDOOR PRODUCTS & ACCESSORIES
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business via a tax-free distribution to AOBC stockholders

* Transaction is expected to result in two separate public companies:
= Smith & Wesson Brands, Ine. (Firearms)

= American Outdoor Brands, Inc. (Outdoor Products & Accessories)
*  The company’s bank syndicate supports the proposed transaction
* Transaction is expected 1o be completed in the second half of calendar 2020
+  Spin-off will allow both companies and their dedicated management teams to focus on their

respective business models and growth opportunities, while providing access to capital, financial
FESOUTrCes, :!n{] i'l‘l\.'i..'?i-t{lfﬁ- t]'.l:l.T arc |'H.'tt|..'r :!|.l15_.i'|"|d.'d \\'jrh “‘! u!'ljl.]llr.' l'lLlF-i.!'l‘.'?i!i




Executive Summary

SEPARATION ENHANCES PROSPECTS FOR LONG-TERM VALUE CREATION

*  Each company will benefit from a distner strategic and management focus on its specific operational wth pricrites
= 3mith & Wesson Brands, Inc. - focus on onganic growth by developing new produets thar meer the needs and wants of
Distinct Focus CONSWMET CUSIOMErs

= American Cutdoor Brands, Inc, = focus on marker oppormunites in rugeed outdoor products, both onganically through

rohust innavation, and morgancally by ACGUINING new brands

= Each company will offer a unique and compelling investment opporunicy, allowing it wo attract investors more closely

Differentiated ved wath it business type and i1~.n|x acnal and financial model

Investment Theses — Smith & Wesson Brands, Inc. — focus on firearms, strong cash generanon, returning capital 1o stockholders via dividends
- American Outdoor Brands, Inc. — focus on OP&A, delivering high growth via re-investment in the business and M&:A
Optimized Balance : . - . 3 . .
SI‘IEE' Gl'ld CG 'h:ﬂ *  Each COMPEENY will DPCTALE Wtk 103 0w Ciap| loscation proritcs and access o financial FCROUTOES, pch as |'|'|:er1".'\.
I g & = =

Al I_ Pri P credit, and insurance, that are better aligned with its business type and it long term strategy

CCanon Fricrmes )

Incremental *  Each company will benefit m the inves nt community’s ability o value the businesses independently and dr

Stockholder Value neremental stockhalder value Ihrr-u;'."n ar '.|1|i1m1.'-:1| stock '|1:li-:'r




Executive Summar

TWO COMPANIES WITH ENHANCED PEOSPECTS FOR VALUE CREATION

@ AMERICAN

Smith &Wesson' ——~2OUTDROOR

EE;:!-:::::;EI S500M — 5550M $200M - 5210M
Pro Forma

Adjusted S90M - 5105M $25M - 530M

EBITDAS=!

[ [t Tipton A

Smith SWessore  ~mhdim Moy BB0G @ games
Industry-Leading Performance s Whnsony
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Mzi::fusli‘:g[‘:] Handguns & Long Guns: ~$4.28 Rugged Outdoor Recreation: ~$30-358
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Executive Summary

COMPARABLE COMPANY ANALYSIS
Firearms & Quideor Products — Enterprise Yalwe / EBITDA Mulliples

*  AQBE curremly teades ar a meaningful discount oo 20.0x WEV/LTMERTDA  WEV/CYII0E EBMDA 162
{nn'.|~..|.||::¢ fiecarrms and outedosnr imulucrs pett groups 150 -
Crly publicly rraded pure-play fircarms comparable is
Ruper, which currenthy trades at =9 EV/LTM EBITIA 100

*  Comparable outdoor products peer group trades ata 50
median EV/LTM EBITDA of 15.2% and EV/CY202E

EBITDA of 12.5x = PV N, @ RUGER

AQRC Teday Fuve-Play Firgarms Cuidoor Products Median

Commentary

Outdeor Products — Enterprise Value / EBITDA Mulliples

* Clarus, a provider of outdoor equi i, buallers amd 8 ke WEV/LTM ERTDA  WEVCYHIHE EBADA
AT oy, currently trades ar - = EV/EBITDA 20.8x -
00 4.8 .
Vista Outdoor, a provider of ourdoor products amd 150 )
anm: v, eurrently trades ar =8x EV/EBITDA i
. . ) . 100
= YETI, a provider of a varety of branded outcoor
|1rn\|ut‘.\. conlers, and drinkware, currently tracdes ar 30
-13-15x EV/EBITDA 00

m‘ Aapewan newell w::a. YETI

Oubdoor Produchs




OUTDOOR PRODUCTS & ACCESSORIES
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EXPERIENCED LEADERSHIP

BRIAN D. MURPHY

PRESIDENT &
CHIEF EXECUTIVE OFFICER
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& Accessones
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Owrdoor Products & Accessories

A Diverse Outdoor Products & Accessories Company:
American Qutdoor Brands, Inc.

Ameri

san Oatcoor |.5r:|:m|\. Ine, will be a gr-::-u.'t'h orented '||:|>-.'i|:!r1 of outdoor |vr|:-1|m'1\
anl accessories, including hunting, fshing, camping, shooting, and personal security and
defense products, for rugged outdoor enthusiasts

Ohur 21 brands are organized into four “Brand Lanes™ Marksman, Harvester, Defender,
amd Adventurer. These brand lanes are constructed around defined consumer
archetypes, and comprised of agile marketing, creative, and produce teams thar enable us
tir achieve a full spectram of ta q_-\urrd gr\c.\nh initiatives hg; brand,

H}: Boone County, MO

T
Fa

= Finaneial pr\cl'ﬁh‘ is |:>c|1|r.'r1t':t (1] _\'if.'|-:| gr\cmlh ancl i:lml—|1.'||::-i|'1:.'
that will facilitate the priorigzaton of investments and capatal
allocation focused on bath organic and morganic growth

*  Expected o generate revenue berween S200M and $210M
and :uiiu:-!r.ﬂ EBITIAS berween 5250 and 51.1 6 im des fiese
12 months as an independent company

- Ru!_'gcﬂ Outdoor Recreation Market Size; ~530.35B M

=
ﬁ Paorifolio of Le

ing Outdosr Brands

—

!I’ Four Brand Lanes with Significant Runway for Growth

f\{j Repeatable Process for Rejuvenating Mature Product Categories
‘_\_!J/ Leverageable Plagform for Acquisitions (via Brand Lanes)

___V], Experienced,

al Management Team




L1 r Products & Accessories

STRATEGIC PRIORITIES FOR GROWTH

United States

Tawan  Japan
China South Korea Hunna
[Lockoown Philippines
nd India @
Mlexa

Pursue Acquisitions that
e . Expand and Enhanee Complement our
Cultivate Direct-to- our Supply Ct e s

Consumer Relationships




Owedoor Products & Accessories
BRAND LANES: TARGETED CONSUMER SEGMENTS

—




Ourdoor Products & Accessories

CREATING LOYAL CONSUMER RELATIONSHIPS BY
CONNECTING THE CONSUMER TO A BRAND'S CORE CHARACTERISTICS




Owedoor Products & A

NEW PRODUCTS FOR 2020

MARKSMAN HARVESTER 300+
() 5 NEw I I 2 NEW

~’ PRODUCTS PRODUCTS NEW PRODUCTS

DEFENDER ADVENTURER 2 9+

30 20 NEW PATENTS
883 MODUCTS 36 PRODAICTS EXPECTED




O Products & Accessones

FEATURED NEW PRODUCTS FOR 2020

CALDWELL

(&) criMson TRACE
C5A-130%
Rifle Scope

=

E-Max Shadows
Electronic Ear Buds

(&) criMsoN TRACE
L5870 Shotgun

: Laser Saddle
RANKFORD P VE—
@EHSE NAL FLOCKDOWN
E-Max Fro ARS00 Target Pile Driver e Puck
Electronic Ear Mulffs Lineup Bullet Puller Maonitoring/Security System

anz
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21 Hooyman

sl Hooyman
No Slip H-Grip
Land Management Tools

SR

Owrdoor Products & Accessories
FEATURED NEW PRODUCTS FOR 2020

.

DeathGrip Ultralite

BBODG
Grave Digger
Hunting Blind

W BO0G
Blood Moon 22MP
Premium Game Camera

Multi-Flex
Interchangeable Knife System

L

I"’C.:i" e Homeland

A - Smithdeson Mode-In-USA Knife



1. Understand Journey of the Harvester 2. Assess Organic Capabilities 3. Create

[ pretut | Mo | Potim |
2l Hooyman Lo T]HER —

Product
Developmant
':-!Htllld‘,'

Rugged Outdoor
Product Category




S 10+ Bion  (l=* 5.5% Annual Growth




Owrdoor Products & Accessories

PURSUE COMPLEMENTARY ACQUISITIONS

Pursue appropriate acquisitions for Outdoor Products & Accessories, with a focus on the lange and growing markets in which
our core consumers participate. This disciplined approach w acquisitions has led o our complementary brand portfolio,

ACQUISITION PREFEREMNCES SIGNIFICANT MAREKET OPPORTUNITY

+ Complementary Brands — Enables us to address new
areas of the market and focus our resources efficiently

Market:
516 Billion - -
* Owerlapping Core Consumers — Ability wo leverage
existing marketing efforts
/ UL5. Qutdoor \

Shooting,/ Hunting

+ Product Familiarity — Enables “point of view” on howr Recreation
o ercate value and accelerates product development impact Market:
~590-100 Billion

* Runway for Growth — Ensures upside potential

N\ 7/ Rugged Qutdoor
Paddling Recreation
— Marken:
~530-35 Billion™

m Vi Pt ieahad s ey Masag st vt 2000 AMERICAN OUTESO BEARDE COEP, AL BIGHTS RESEEVEL
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MARK P. SMITH

PRESIDENT &
CHIEF EXECUTIVE OFFICER

Previc ved as President of the Man

and supports all the company’s businesses
varth while
o] level

vears of operations and leadership expenence in
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2 |.|I'L'.ITI'I'I" imd UsIry, hic has over 200 vears of « l|\i' s

bl l'x|u.'ril.'|‘|( C 1

dership roles across m

frics, trom Fartune 500 to diversified international eorporations

DEANA L. MCPHERSON,
CPA, CGMA

CHIEF FINANCIAL OFFICER

o the € :l:|11|\.|"\ [ T as {'c|r|1-c|1'.|l." Contre -|‘:L'r._ was later

promoted o Vice President of Finance and Corporate Controller, and

became Chiet Acc

nting Officer in 2007

v expericnce with the company

Her extensive finance and treasu
1 snsibiliny for financial Teportl




Fircarms

AN ICONIC FIREARMS COMPANY: SMITH & WESSON BRANDS, INC.

Smith & Wesson Brands, Inc, 1= an iconic firearm busgness with a 167-year history *  Fimancial prv::-l'||c ] -r.'xpcv:ud to vickd strong cash Aows, a granular

of delivering market leading, personal protection and sport-related firearms for focus on organic growth, and proficability with a plan to evenmally
consumers and professionals recumn capial to stockholders in the form of dividends
Inustry-leading handgun, long gun, and suppressor products are marketed under *  Expected to generate revenue beraeen $500M and $550M and
the brands Smith & Wesson®, M&PE, Performance Cenier, 'i'.||-:m1|:m-n_-"(:|: nier u!|u>|ct| EBITDAS between $90M and S105M in 165 farst 12

Arma™  and Gemtech® brands momths as an independent company

*  HO): Sprngfield, MA Handguns & Long Guns Market Size- ~54.28%

NS ‘-'.'.'l.'.l..'u.- (A1 n g |'_|.-_-.- fieirenif € r.-.l.'-.'}.'f-.l:-.'.'.v.-.'.'r

s W, G 0

3]

Toonic hrand pordolio with leyal consumer hase

4]

Market leader in $4.2 billion addressahle market (handgun
& long gun)

[P Moaossdactoring Serins E{ Serategic focus on driving stable ofganic growth while

expanding marging through business simplificatdon
i
e @ 2

PO —, E{ Capiral allocation strategy of remiming sharcholder value

R

Highly experienced management team of industry vetetans

= B AL
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Fircarms

STRATEGIC PRIORITIES FOR GROWTH
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THOMPSON CENTER

Bircirms

BRAND STRATEGY: EXPAND BRANDS WITH PRODUCTS

THAT MEET NEEDS / WANTS OF EACH TARGET CONSUMER

leonic revolvers, pixlulu, shi '!1g gear, aceessories: The Smith & Wesson brand producy pord
ith & Wessor M

of our discerning consumers for everythi

d

M targct .\-lil'"'\|1l1_l.'_ Li8}

mcludes even ||'II1_I.'_ that made 1 s ol

1

personal protection and profiessional use by low enforeerment.

World class qu AIi(:- classie revolvers

e pistols meet the 1

el

T COIRC

wols, rifles, revolvers, shooting gear, accessories designed for personal protection,
concealed o ¥ andd ]'rn:lﬁ.-ssil:r

us

i thiose consumers who are

secking modern tactical et and rifles with Ir|'_.;||l.'\| g'f.'r:'m able in the

marketplace. These produces are primarily used for sport & competition shooting and self defense.

Bolt-action rifles, semi

e platforms,

ACECessories: Th thie lagest in poday’™s i and shooting

techmol oL staked |\|1i|1 and tradition Zenter fircarms are modern tools for the

elassically-trained huner and shooter.

Feature-rich, high-perform revolvers, pistals, rifles: The Perform

Center is an aspiratbon]

brand 1 isticated shooters whe |1n'.'l'rr |i\|m‘|1 I.Il'\i!.'JIi'\d fircarms with .--'|1-ﬂ|.|L eustomised

\I|1‘_.'_hll.|\'\ and features.

Sllppruﬁauru: Cremtech suppressors are high-value suppressors thar sirike the balance berween size, weight, and
soud feduction. Gemtech suppressors afe used around the globe by fivearm enthusiass, law enforcement, and
enilit AfY A_I.Ll"-ltil"\.
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Fircarms

NEW PRODUCTS FOR 2020

E ME&PHY SHIELD™ EZ 4 = Al Hiamd 13 SCEIMCnis
=]
o
-
s Performance
x @ nter Performance Cenier® ME&PHE 12 *  Hard Core, Yo wng Gun, Target Masters
- MO Full Size
W 4 * Young Movices, Shoaters, Field & Stream,
Performance Cemerll T/CR2Z2H wvid Croeners
= Performance Center Carbon Fiber
=
=]
o / - v F 32 *  Young Novices, Shoorers, Field 8 Stream
= THOMPSONICENTER TiC® Compass® 11, T/CH Compass® Urility
2
@ = ] L ~I.IHJII}; '_\'.;n_-_”_-_-.\ 5|1l.-|rlr1'.‘-\ Fickd & ?‘\".n'.lrll.
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Fircarms

PRODUCT HIGHLIGHT: M&F? SHIELD EZ

AWARD WINMNING ME&P SHIELD EZ Pistol Series now in popular, powerful 9MM caliber
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NEXT STEPS

* Finalize American Ourdoor Brands, Inc. management * Finalize Form 10
and Board of Directors composition - : )
* Financing execution
* Finalize American Outdoor Brands, Inc. capital structure ) : e L
* Establish effective spin-off date
* File initial Form 10
* Smith & Wesson Brands, Ine, and American Outdoor
¢ Smith & Wesson Brands, Inc. and American Outdoor Brands, Ine. investor days

Brands, Inc. investor roadshows
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RECONCILIATION OF U.S. GAAP TO NON-GAAP
FINANCIAL MEASURES




American Outdoor Brands Corporaton

CONDENSED CONSOLIDATED STATEMENTS OF INCOME/(LOSS)

Income from operations before intome tases
INCOME Ta Expense

Nt Incomne/ (s
et Ircomss/{loss) per shace:

Badic

DHlubed
Weighted average number of commeon shares outstanding:
Baue

Dilutd

(Unaudited)

Aswary 81, WO Aervwary K1, 08 msssary 21, BXED Siary X1, 3018
Drumsdiond |
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American Outdoor Brands Corporation

GAAP TO NON-GAAP RECONCILIATION
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