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Legal

SAFE HARBOR

Certain statements contained in this presentation may be deemed o be
forward-looking statements under federal secunitics laws, and we intend
that such forward-looking statements be subject to the safe-harbor
created thereby, Forvand-looking stutements mchede starements neganding
our “expectations,” “anticipatons,” “intentions,” “beliefs,” “projections,”
“predicions,” or “strategies™ segarding the funore. Forward-looking
statements also include, bur are not limited o, statements reganding: our
steategic focus, vision, mission, strategy and objectives across all
businesses; our growth and acquisition strategy, the demand for our
products and services; our new products and strategic product
development aceoss all businesses; our market position, expansion
goals and opportunities; our long-teem keys 10 success for the firearms
and manufactunng services business; owr target markers and arget
growth; our steategy and opporunities for the ourdoor produces and
accessones business; our plans to position the Company for future
growth; and our antcipated revenue, GAAP and non- GAAP camings
per share, tax eate, operating mangins, net ingome and share count in
future periods. Wecaunion thar these starements are qualified by
important factors that could cause acrual resules to differ materially
From those reflected by such forwand-looking statements. Such Bicrors
clude, among others, economic, social, politcal, legislanve, and
regulatory Eictors; the potential for increased

AN

regulation of freaoms and Arearm-related products; actions of social
activists that could have an adverse effect on our business; the impact of
lawsuits; the demand for our products; the state of the U3 economy in
geneeal and the fircanm industey in particulas general economic
conditions and consumer spending patterns; our competitive
environment; the supply, availability and costs of raw materials and
components; speculation surrounding fears of erronsm and crime; our
anticipated growth and growth oppontunitics; our ability to increase
demand for our products in various markets, including consumer, law
enforcement, and military channels, domestcally and intematonally; our
pengteation sates in new and existing markets; our steategics; our abiliey
to maintain and enhance brand recognition and reputation; rsks
associated with the establishment of our new 630,000 square foor
national distrbution center; our ability to introduce new products; the
suceess of new products; our ability ro expand our markers; our ability
to integrate acquired businesses i a successful manner; the general
growth of our cutdoor products and accessoeies busingss: the potential
for cancellation of orders from our backlog and other msks detailed
feom time to nme in our eeports Aled with the SEC, including our
Annual Report on Form 10-K for the fiscal year ended Apnl 30, 20108,



Our Vision is to be the

Leading provider of quality products for the
shooting, hunting, and rugged outdoor enthusiast

Fir hatedonr Proglocte & Adies
NP
“ B
Tritv iy AT
ﬁ'\*' KDCWN Hooymanr @M . —

[l f}_.'

o T 'lunugl}tmnu SEHRADE m ma MW

L Lo Faoe

IMPERIAL &S © B80G-POD

Son IEIH. : E‘mm‘:ﬂﬂﬂi' ﬁ;m



ESTABLISHING CENTERS OF EXCELLENCE TO LEVERAGE OPEX AS WE
GROW

AMERICAN OUTDOOR BRANDS LEADERSHIP
[ cssowe | OUIDOOR PRODUCTS & ACCESSORIE SEGMENT
—NEW—

Firearms Division Manufacturing _Sl-nrll:_.s LOGISTICS & CUSTOMER Ouldeor Products & Electra-Optics
Manufaciuning Experise SERVICES DIVISION Accessores Division Division
HPD Expertise : MPD Experfise
E-Commeice Experlise
Low Cost Sowrcing

FIREARMS SEGMENT

Expertise

SHARED SERVICES ORGANIZATION
Sowce of Experlise in Support Funclions like Finonce, HR, [T, Legal. Compliance, EH&S



"\1l|i.1'.!1|1' PPaths to AMarker

GOAL: BE THE PREFERRED VENDOR

Two Step via Distributors 12,000+ Independent Retailers
AMERICAN
Logistics & n e
Customer Direct to l‘;t:':'Lt{";._":_'lt: Retailers Large Strategic Retailers (e.g. Cabela’s)
Services
Facility in
Missouri

Direct to HLJ:.'ing( ;IT.'JLJ"J:-: Buying Groups: 700 Member Rerailers

Direct to Internet Retailers




ORGANIC AND INORGANIC GROWTH

Organically: Building our business around
the consumer we already know via product

G

innovation, brand expansion, and new B et
: . /.r Gurdoa_'r
product introduction : S Recreation”
- Core Firearm — .'L{;r;%u;.‘[:@
' ~530.35
[ ) Somumer 0\ i
| Archery | Activities Camping
' : /,r \ - Shooting”
\\. — — e \._____,/{ Funong
f \\ Marker Size =
. : . Te i 8 . : Ll i ' \ $16 Billiow in
Inorganically: Focusing on smaller low risk [ Paddiing M Hiking | 10K
acquisition targets with relevant brands and &Y W
innovative products in niche markets that can
be expanded nto adjacent spaces
FNeorpenment estiomate
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Adjusted NICS by AOB Fiscal Quarter

FYol
1,867,500
1,856,796
2,057,045
2,540,204
2,701,741
2,469,814
2,752,060
3,274,351
2,912,034
2,618,573

FY Q2
2,155,455
2,343,844
2,638,291
3,168,177
3,165,078
3,188,406
3,315,382
3,733,064
3,172,329

FY Q3

3,608,228
2,863,590
3,432,853
5,553,062
3,785,139
4,006 653
5,030,858
4,546,550
4,033,830

FY Q4
2,441,339
2,795,000
3,397,156
4,321,270
3477441
3,456,346
3,888 746
3,766,733
3,841,836



Firearms Dhivision

ELEMENTS IN CURRENT ENVIRONMENT - QTFY19

* We are pleased with (1 results which featured consumer adoption of new products and fewer promotions
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Firearms Division e o
2018 NEW PRODUCTS s M2 @ Gl

MAEPIED Shisdd EL
Bt for parporal prabection arrd every-gay Samy, (B MEPIED thinid E] b denigred o b oy 1o vel, featuring an
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configurafion.
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SeAtesitd SOy nd & CRES wirdn Tha! Realured & Modtinnal ok ond feel

Perlormance Center T/C long Range Rifle
Buidd fow The precimon kang-rangs shooler, ihe LR & avolobls in 243, 308, ond 6.5 Cresdmoos in bofh o Biock ond FOE
finkh,

Thempson/Cenber T/CRIZ
Eugeartly arated dor Rt hodi, pinkor, &nd fra-tieng iRooted alke, the new TFORID s M iegist el © varlely of high-end
featuwretinfo on nnovolibe rmfre pocioge.



Fircarms Division

PROTECTION IS THE KEY PURCHASE MOTIVATOR

Number of respondents who reported these reasons were important

Handgun Respondents:
Home Protecton
Personal Protechon

Vehicle Protecion

Long Gun Respondents:
Home Protecnon
Personal Protecton

Hunting

Bl

M %

0%




OUTDOOR PRODUCTS & ACCESSORIES DIVISION




Ourdoor Products & Accessornes Division
OVERVIEW

We are solely focused on the rugged outdoor enthusiast, Wiletl

Shooling Accessories

“Marksman”

.“Hunfer" BOG-POR  fuid v — m‘ﬂﬂuﬂa

"Defender” St & Vs A
Senathy =il

5 B

“ Adventurer” SCHRADE. ocrootons




& | Outdoor Products & Accessories Division

~ HISTORY OF STRATEGIC ACQUISITIONS

A disciplined stralegy focused on leveroging our exisling competencies, while torgeting o familior consumer, have led us to seek
coguisitions that howe: 1) provided successful entry into previcusly largeled calegodes [comping, fishing, etc.); 2] openad up new organic

-
Segmenis Entered Divisien Timeline
via Acquisitions (2014-Present)
shooling . Platform Acguisition: Batenfeld Technologios (2014)
Y = Established platfonn in accessones products
% Provided entry into shooting & hus
\ 4 E
- .I'
Hunting Y

.‘ Tucksin Aequisition: Taylor Brands (2006)
- . I\.

o

iy 1l 1l|||r|}' & nools (51

Camping

Siratepe; ent HO Cang

Ydded high-value,

Tuck-in Acquisition: Bubba Blade (2017)

Sralegee ent

ey [l-]lul-,;.c.'-.-. eetelilied

Ability to beverage

Favlor Brands cusie

mnsediately <-\.||.c|:|| distabution

corsenes [0 bramds)

Brouglt S8&W and M&P cutlery lconsee m-house

O Tuck-in Acquisition: Ultimare Sumvival Technologics (2016)
and survival produces

¥
ICIEATY CuslonicT |-.'|.|lrnn-||||n

er eelationships to

growin cpporunilies acress our porffolic; ond 3) sel the scene for future margin opportunities (new DC, re-sourcing, elc).

Leveraging Compelencies to Drive

Pozt- Acquisition Organic Growth

Feeedd I!lalflrf:ll.u!’tln:.-hl-:l.l.!. AR of

HR, Finanee, I'T, Leg

th h inteeduetion af Sk

Realigned msnagement of all S&W,

M P, and Thoempson Center nccossorics
under Accessones Division
.\I_ SRWT,

[} h.:nm; lever
developmen

Mew logistics facility will provide

me ful cost sy




Outdoor Products & Accessories Division

REPEATABLE INNOVATION DRIVES ORGANIC GROWTH

sl wbves. atiom, developnzent
ir, we launched acarly 150 new products at

wducis planned For rollowt over the vear

PRODUCT TEAMS

delivers: the ne

Byt precison harel thooting res! elly deysioped
el commerciaized In besi than 12 manlbe. Falesl
pending.

Total Mew Froducts at SHOT: 145
Shooting Accessores: 75
Cutlery & Tools: 45

Survival Products: 2




Outdoor Products & Accessones Division

FUTURE EXPANSION OPPORTUNITIES FOR DIVISION

Example Market Froduct Categories & ltems

] Camping +  Bockpocks & Bogs
Opportunity to SFking " i
. . - Comping Blectonics
bu_'lld 11_(:1"1, +  Heglth & Sofety
. E Ccmg Fumifure
diverse product v Le i
- Hydsation
and brand Fishing . Rods & Reels
platform across e
+ U
rugged outdoor . Tools & Geor
enthusiast Archery . sows
= Amows f Broodheads
mﬂl‘kﬂts . gmmer-.ﬁ.ssis:
s thear




ELECTRO-OPTICS DIVISION




Electro-Optics Division
BUSINESS STRATEGY

*  Organic:

., I]l[]]'g;ll]fl‘:

-
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Electro-Optes Divigion

2018 INNOVATION: EXPANSION OF PRODUCT LINE

New Dual-Purpose Flashlight Line

+  Detachable for hand-held use
—— §0 - 1 Leman
LID sty gt
Wi g
hrad e
[LE R
Tl Cowp —

Bpmagde botastan
drtrstas Balle e

Femite Mpmesipg
Puinari Pd, Bish bod
Vg Mty ragy
i Doalble 11k Tage

CTCs imitial entry into large and diverse flashlight market
Focused on tactical products for consumers already famuliar with Crimson Trace brand
*  Four SKUS, all feature M-LOK® / KEYMOD and Picatinny MSR

long gun mounts

= 500 - 9200 Lumen LED White Light
> High Output Cree® XPL LED
= Modes:
- High Power
- Lo Power (10°4)
- Strabe
- Momentary & Constant On
> |5.ilcr_\' Lite
- 1 Hour 10 Min - High Power
- 3 Hour 55 Min - Low Power

MSRP: §59 - 579
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MANUFACTURING SERVICES DIVISION
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Manufacturing Services Division — Accessing New Markers

NEW BRAND LAUNCH: JANUARY 2018

+ " New brand,logo,snd webse 6 Precision Components

WWLSW PCCOMm)

* Provides mdustmial B2B umbrella brand for
6‘*»111.,,:-;-11-

ERISTNG SErvices

H .“*:IH'.'I.IIt'I-!'H e {8 I'I'I.I:'kl.'. ITICSAR0EILL tor sales

team, enabling cross-selling of services

*  Leverages strength of the iconic Smith &

Weszon name and beand dentity of legendary

manukacturing IL'I'.It|:‘-~?I'I!.II'I:1'EI!]1 .IIII.| -L'll.l.ll!l'.'

. Plattorm for growth into new markets

independent communication vehicle for

dvision
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LOGISTICS & CUSTOMER SERVICES DIVISION



Logistics & Customer Services Division

NEW BUILDING — BOONE COUNTY, MO

Capital Investment of $75 million Ifacihties Overview

«  S4TM construction, site prep, e, + Appros. 600,000 sq, fr. distmbunon :..:i':-.'.I:.
« S3M Land (Included m above « Expandable to 1,200,000+ sq. ft.
«  Noocash v: Sale/Leaseback for « Division office ~ 32,000 54 tt.
this portions + Long range expansion potential

S8. 1M infrastructure
« 531050 FF&E

= SOAN start up costs and other coses




Logstics & Customer Services Division

SIGNIFICANT BENEFITS OF LOGISTICS FACILITY

Better Service to
Customers

* Centralized distmbution
allows for consolidation of
customer shipments

* Cenralized order
mManagement eam improves
CUStOMEr experience

I MK wed A :;.Lluisi[ir. M

Integration

* Timely harvesting of
synergies adds significant
value

* Allows AOBC to be more
competitive in bidding
process

* Consolidation of
acquisitions reduces need
for costly ERP conversions

( .‘11‘.-L:|';'||_i: wnal &

Financial Efficiencies

* Centralized location allows
for freight cost reduction

* Single location for all
offshore finished goods
allows for supply chain
optimization

* Improved working capital
through better finished

goods inventory

I'I'Iiiﬂ:lg{."l'ﬂ[!l'll

* State income tax reductions



Logistics & Customer Services Division

LOGISTICS FACILITY — FINANCIAL IMPACT

Project Costs

» Non-cash capital lease of land & building (20 vears)

o Y19 capital expendimures for equipment and I'T

= Addinonal fraght from Frrearms Divaision to L&CS

+  (Other costs (unhties, mamtenance, etc.

Project Benefits

OPEX reductions from closing UST Facility

* Elmination of lease costs from current Columbia,
MO Faciliny

+ Elmmaton of 3PL distribution costs

+  Smte income tax beneties

Fistimated Rate

of Return

>10% Return - low state e savings from mmnimal
revenue growth, minmal I::Ipl.,'f;l.fil!gt“‘l[i{'lll;‘l{,i. o
aynerges from future acguis

'-:llla

Higher retums based on robust stare tax savings from
revenue growing back to hstone levels, and increased
aperiting cfficiencies
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Q1 CONDENSED INCOMESTATEMENT — NON-GAAP

(US55 Thousands, except per share data) FOR THREE MOMNTHS ENDED
Q1 FY? Q1 FY18

Met sales $138,833 $129,021
Cost of sales #6,261 #8389
Gross profit 52572 10,632
% of net sales (gross margin) 3T0% 3150
Total operating expenses 33,500 37,418
% of net sales 24,146 20
QOperating income 19,072 3214
% of net sales 13. 7% 2.5%
Total other (expense)fincome 2019 (2,393)
Income taxes 5,362 -338
Met income S11,691 51,159
Met income per share - Diluted 0,21 $0.02
Weighted average shares oulstanding - Diluted 54,931 53,905
Mon-GAAP Adjusted EBITDAS 28,371 §12,942

% of net sales 200,45 10.07%



CONDENSED BALANCE SHEET

Financial Review

BALANCE SHEET AND CASHFLOW INFORMATION (UNAUDITED)

bs of: U535 Thousards)
July 31, 20018 April 30, 2018

Cash and cash equivalents §25.238 48,860
Accounts receivable 41.504 56676
Inventories 164,891 153353
Olher current assels 10,284 11.475
Total curent assets 243917 270,364
Long-term assels 482,928 454696
Totol assefs 1726845 $745060
Cunrent liobilities $93.868 $100.682
Olher non-current kabilities 52,460 41,926
Hotes & loans payable, net of

current peron 153.837 180,304
Total liabifities 300,165 el g
Total equity 426,680 422,148
Total liabilities & equity $726,845 £745.060

AAINEEE

CONDENSED CASH FLOWS
For the thvae months encing: [LL5.5 Thousard)
July 31, 2008 July 31,2017

Met cash provided by/f{used in)

operaling aclivities $10.639 ($34.492)
Met cash used ininvesting aclivities {7.108) [4.788)
Net cash (used in)/provided by

financing activities 27.153) 21.108
Net decrease in cash ($23.622) ($18.177)

DEET AS OF JULY 31, 2018
Bank Revolving Line of Credil
Bank Term Loan A
5.000% Senics Motes due 2020

TThA - EBITDAS to Debt Ratfio

$86.100
£75.000

Blended Borowing Rate 4.64%



Reconciliation of Net Operating

FREE CASH FLOW (Unaudited)

FREE CASH FLOW

Forthe three months ending:
(U.S. § Thousands)

July 31,2018 July 31,2017

Met cash provided by/(usedin)

; S $10.639 ($34,492)
operating activities
Het t:n?sh wsed in Capex and patent (7.108) (4.788)
spending
Free cash flow $3.531 (39,280)



Financial Review

ANNUAL EEVENU E 1% Ie MilECrs)
$1.000
00
3800 Note:
Guadance for revenue, GAAP
ST camings per share, non-GAAP
earmings per share, tax rate, and
SEHO0 share count reflects information
as of August 30, 2018, The
S300 Company is not updating any of
this guidance to the present date
$400 nor docs its inclusion constitute
a reiteration or modification of
this information. *Ser Apperdices
$300 Jfor GAAP fo non-GAAP
5200
S1000
o0

FY15 FY16 FY17 FY18 Y19

‘m T AT AN SO0 MIANDS CORP_ AR DG D H F



Financial Review

DILUTED EARNINGS PER SHARE

TR
] Represents non-GAAP N
MNote:
B Represents GAAP Guidance For revenue, GAAP

eamings per share, non-GAAI
eamings per share, tax rate and
share count reflects information
as of August 30, 2018, The
Company is not updating any of
this guidance to the present date
$2.58 nor does is inclusion constme
4 neiteration or modification of
this informmation. “See ~ppendions

FY19-Estimate

$1.83 30.62- for GAAP 13 won GAAP
50.66 recomatiations.
$0.32-.
$1.02 $0.36
I $0.46 i
FY13 FY16 FY17 FY18 FY19

AN



Financil Review

FINANCIAL GUIDANCE

Fiscal Second Quarter
Revenue

GAMP Earnings Per Share
Mon-GAAF Eamings Per Share*

Fiscal Year2019

Revenue

GAAP Earnings Per Share
Hon-GAAF Eamings Per Share*
Tax Ratle

Shore Coynt

Estimate
S150M co S160M
L0.04 to $0.08
50,11 to$0.15

Estimate
S620M o S6MIM
S032 10 9036
S062 vo S0LGG
71

55,00




Adpusting 1o Industry Conditions

FOCUS ON PROFITABILITY, CONTINUE TO INVEST

g CrOoes C g 24
L T ¥ 3 151 C
LI | o = | & I e = & 5 \ cad expenses
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Posinomng Our Company For

FUTURE GROWTH

Our objective 1s to
leverage our focused,
multi-divisional
structure to drive
both organic and
inorganic growth as
well as value creation

With strong leadership teams operating each division, we can
unlock further value, while we explore acquisitions that have
the potential to add value and expand our addressable
market:

+  Focug on wck-in oppormnities for existing division

Dreliver strong brands and produces thar serve the needs, wanis,
and desires of our core consumers

Meet strict criteria for return on investrnent (ROT) and have an
acceptable level of nsk

* Build upon our record of execution and long-term sharcholder

value creation

Long-term quarterly gross margin target range: 37-41%
- \[.3‘.'}".”5 '\.II':.. Ao '.|l|.i|'|(':'5 lllll' (8] .!lf'l‘\'.l -:’I‘rl'l"l'l 'IIH!'l.il\']'i « ".

seasonality, Factory shutdowns, and holidays

Long-term Adjusted EBITDAS margin target:
Above 20%
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RESPONDING TO STOCKHOLDER ACTIVISTS
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American Chatdoor Brands Carporaion

APPENDICES




Q1 CONDENSED INCOME STATEMENT - GAAP

FOR THREE MOMNTHS ENDED

QIFNY Q1FY18
Metsales $138,833 $120021
Cost of sales 26,411 48,389
Gross profit 32422 0632
Total operating expenses 3.6 43832
Cperatingincome/ loss) 13476 £3,200)
Tolal other [expense)fincome (201% (1,095
Income laxes 3B (2.128)
Metincome f(kss) 7645 (32,165)
Metincome/(loss) per share - Diluted 014 (50.04)
Welghted average shares eulstanding - Diluted 54,931 53,005

AN




Amencan Ourdoor Brands Corporaton and Subsidiaries

CONDENSED CONSOLIDATED STATEMENTS OF

INCOME/(LOSS)

Net sales
Costof sales
Gross profit
Operating expenses:

Research and development

Selling and marketing

General and administrative

Total operating expenses

Operating income/{loss)
Other (expease]fincome, net:

Other (expense)fincome, net

Interest cxpense, net

Total other {expense}fincome, net

Incame fram eperations befare income taxes
Income tax expensef|benefit)

Het income/f{less)
Net incomef{loss) per share:

Basic

Diluted
Weighted average number of commen shares sutstanding:

Basic

Diluted

Far thi Thege Montbs Ended
Juby 31,2018 Juby 31,2007
[naudited) [Wnaudited)
e theasandi, except ped share data)

5 138,833  § 129,021

86,411 88,389

52,422 40,632

2,810 2,786

11,615 11,718

24,521 29,328

38,946 43,832

13,476 {3,200)

(18) 1,298

[2.001) {2.391)

{2.019) (1,093)

11457 {4,293)

3,812 (2,128)

7,645 [2,165)

5 014 5 {0.04}
5 0.4 3

54,345 53,905

54,931 53,905



American Outdoor Brands Corporanion

GAAP TO NON-GAAP RECONCILIATION(Unaudited)
(U.S. $ thousands, except per share data)

Bioa her Thine Mloritby [nderd
by i 2008 Peby i 2917
i ol s 3 = ol ks
GNP grots profit § 5142 ¥ran £ HED EEE S
FaiF value | frae oy Ales Ul 158 [ KLY - -
Mon GAAP proas prokt EREFETES Irom & L0l n:
AN Opar 0 ng e prri. 5 MSaG HLI% 5 &palp 3 e
Aot pattion ol stqured drteng bl asiets [544E) 1% [ f85) 4%
Trasdlton cotti - - ez L F
A it rel ated costs - - L7 Lk
Py GUAAP oDl A cxpaniset i !]E 1% 37418 200
GANP porati ng i ncomeiloas] § 13476 LN 5 (22000 BA%
Falr value ey shapwp 5] % — -
Amaoreration of scquiced intangible asiets SALE 3% 5545 4%
Tracrltion ook b - - a2 [F
At fel ated Doty - - 417 0%
Pz GAAP Ol N g2 i L'}EJ’I 1375 % 14 I 5
Lt T [ | & e 5% % [rAss) 1L
Fair value | mmniony Wiop wp 150 % = =
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American Outdoor Brands Corporanon
Net Sales and Earnings Per Share Guidance — GAAP 1o Non-GAAP Reconciliation
(EPS) (Unaudited)

Range for the Three Months Ending October 31, 2018 Range for the Year Ending April 30, 2019
Net sales (in thousands) 5 150,000 5 160,000 5 620,000 5 630,000
GAAP income per share - diluted s 0.04 5 0.08 3 0,32 3 0.36
Amortization of acquired intangible assets 0.10 0.10 0.39 0.39
Inventory step-up expense - - 0.01 0.01
Transition costs - - 0.02 0.02
Tax effect of non-GAAP adjustments {0.03) {0.03) {0.12) [0.12)
Non-GAAP income per share - diluted 5 0.11 5 0.15 5 0.62 5 0.66
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